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Founded in 2005, the Asian Pacific Islander BRG was developed
to engage the firm's Asian Pacific Islander professionals in
career-enriching opportunities. API offers unique initiatives and
activities that foster a deeper understanding of Asian-Pacific

cultures and support the firm’s inclusion and diversity initiatives. LS

*Statl sticsasof 2/12/2020

Programs & Initiatives Recognltlon
Leadership Essentials * “Best Emplpyerfor
« Enhances leadership development through curated learning sessions, cross-functional networking, and Sponsorship and

Development for APAs” by
the Asia Society
Manager Leadership Development Ranked No. 9 "
. . . . . ) e Ranked No. 9 among the
» Facilitated by KPMG partners, this program is targeted towards Asian managers. The series consists of Diversitylnc “Top 5(?
facilitation that provides participants a framework that empowers them to increase their leadershipand
business skills. Target audience: Managers
e “Best-of-the-Best

Ascend Convention _ o
. . . . . Corporationfor Inclusion
* Annual external convention providing professional development and networking with colleagues, leaders by the National Business

and senior executives from various industries. Target audience: All levels

exposure to firm leaders. Target audience: All levels

Companies for Diversity”

Inclusion Consortium
High Performing Mentoring Initiative

* Mentoring program intended to help cultivate the pipeline of potential managing directors and partners by
connecting existing APIN partners to high performing individuals. Target audience: Sr. Managers/Directors

External Alliances
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