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Established in 2003, KPMG’s Network of Women (KNOW) is responsible for

engaging our women, delivering programs, and strengthening strategic
alliances at the local level in order to create a more compelling work - 8700+ - 64 -

environment and enhance career opportunities for women. members Chapters

*Statisticsasof 2/12/2020

Programs & Initiatives Recognition
Stacey Lewis Rising Stars » “Best Companies for
« Provide professional developmentand recognition for continued growth and in anticipation of next level promotion Multicultural Women™ by )
or opportunities. Target audience: Sr. Manager, Director, Managing Director Working Mother for the 11"

Accelerating Your Career Potential consecutve year

+ Provide enhanced leadership skill development and shared experiences on career navigation. Targetaudience: |* “100 Best Companies for

Manager Working Mothers” by
Career Life Strategies Working Mother
» Provide a deeper understanding of career considerations to better manage work and life commitments. Target * "Top C(_)mpames f?r
audience: Sr. Associate Executive Women” by NAFE
KPMG Women’s PGA Championship and Women'’s Leadership Summit * Ranked No. 12 among the
« Focused on preparing women for c-suite positions, this skill building and networking summit demonstrates Diversityinc “Top 50
KPMG's commitment to developing women on and off the golf course. Target audience: All levels Companies for Diversity”

Executive Leadership Institute for Women

» Professional development series for female clients, partners and senior managers that equips participants with
the principles and practical skills necessary to become great leaders. Target audience: All levels
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